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BAB V 

PENUTUP 

A. Kesimpulan 

Berdasarkan penelitian yang telah penulis lakukan mengenai pengaruh 

kualitas produk terhadap minat beli ulang di Waroeng Spesial Sambal 

Gedong Kuning, maka penulis dapat mengambil kesimpulan: 

1. Berdasarkan Hasil Uji T diketahui bahwa kualitas produk di Waroeng 

Spesial Sambal Gedong Kuning mempengaruhi minat beli ulang, 

karena dalam hasil Uji t diperoleh nilai thitung sebesar 6,110 dan ttabel 

sebesar 2,008 berarti thitung > ttabel, maka Ha diterima Ho ditolak 

menandakan kualitas produk di Waroeng SS berpengaruh terhadap 

minat beli ulang diterima. 

2. Berdasarkan Hasil Uji R diperoleh Adjusted R Square sebesar 0,423 

atau sama dengan 0,423 x 100% = 42,3%. Angka tersebut 

mengandung arti bahwa variabel kualitas produk (X) berpengaruh 

terhadap variabel minat beli ulang (Y) sebesar 42,3%. sedangkan 

sisanya 57,7% dipengaruhi oleh variabel – variabel lain diluar 

penelitian ini yaitu variabel kepuasan pelanggan, kualitas pelayan dan 

Harga. 

 

 



51 
 

 
 

B. Saran 

1. Bagi Waroeng Spesial Sambal Gedong Kuning 

Perlu menjaga serta meningkatkan kualitas produk yang sudah 

ada agar pelanggan tetap memiliki minat beli ulang di Waroeng SS 

Gedong Kuning Yogyakarta. 

2. Bagi Penelitian Selanjutnya 

Berdasarkan hasil penelitian ini pengaruh kualitas produk 

sebanyak 42,3% dapat dikategorikan cukup. Maka dari itu penelitian 

selanjutnya perlu mencari faktor – faktor lain yang mempengaruhi 

minat beli ulang seperti kualitas pelayanan.  
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LAMPIRAN 1 

SURAT PENELITIAN 

  



 
 

 
 

 
 

 

 

 

 

 

 

 

 



 
 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

LAMPIRAN 2 

SURAT BALASAN PENELITIAN 



 
 

 
 

 

 

 

 

 
 

 



 
 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

LAMPIRAN 3 

KUESIONER PENELITIAN 

  



 
 

 
 

Kuisioner pengaruh kualitas produk terhadap minat beli ulang di Waroeng 

Spesial Sambal Gedong Kuning Yogyakarta 

 

A. Identitas Responden 

1. Nama  : 

 

2. Jenis Kelamin  : Laki - laki    

Perempuan  

 

3. Pekerjaan  :PNS    

Wiraswasta    

Mahasiswa/Pelajar 

Pegawai Swasta 

Lainnya 

 

4. Mengunjungi Waroeng SS dalam satu bulan : 1 Kali   

        2 Kal 

3 Kali 

4 kali 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 
 

B. Pengaruh Kualitas Produk terhadap Minat Beli Ulang di Waroeng Spesial 

Sambal Gedong Kuning Yogyakarta 

Dibawah ini terdapat sejumlah pernyataan terkait kualitas produk dan 

minat beli ulang. Mohon untuk mengisi pernyataan dengan sebenar - benarnya. 

Berilah tanda ( X ) pada pilihan yang disediakan. Pilihan sebagai berikut: 

SS : Sangat Setuju 

S : Setuju 

TS : Tidak Setuju 

STS : Sangat Tidak Setuju 

Variabel Kualitas Produk 

No Pernyataan SS S TS STS 

1 Warna makanan terlihat segar     

2 Bentuk makanan terlihat menarik     

3 Penampilan makanan terlihat 

nikmat 

    

4 Porsi makanan sesuai dengan 

kebutuhan konsumen 

    

5 Porsi makanan sesuai dengan harga 

yang dibayarkan 

    

6 Makanan disajikan dalam keadaan 

panas 

    

7 Teksture makanan sesuai dengan 

jenis makanan 

    

8 Makanan matang sempurna     

9 Aroma makanan  tercium saat 

disajikan 

    

10 Aroma makanan menggugah selera      

11 Rasa makanan sesuai selera  

konsumen 

    

12 Rasa makanan sesuai dengan 

tampilan visualnya 

    

13 Rasa makanan di Waroeng ss lebih 

enak dibandingkan tempat makan 

yang menyediakan makanan sejenis 

    

 



 
 

 
 

Variabel Minat Beli Ulang 

1 Saya menyukai produk di Waroeng 

SS 

    

2 Pelayanan di Waroeng SS sangat 

baik 

    

3 Fasilitas di Waroeng SS lengkap     

4 Harga terjangkau     

5 Waroeng SS menjadi pilihan 

keluarga saat makan bersama 

    

6 Waroeng SS menjadi pilihan teman 

saat makan bersama. 
    

7 Saya penyuka makanan pedas     

 

 

  



 
 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

LAMPIRAN 4 

HASIL DATA KUESIONER



      
 

 
 

DAFTAR PERTANYAAN KUALITAS PRODUK 

X1 X2 X3 X4 X5 X6 X7 X8 X9 X10 X11 X12 X13 TOTAL 

3 3 3 2 3 4 4 4 4 3 4 4 3 44 

3 3 3 3 3 3 3 3 3 3 3 3 2 38 

4 3 4 4 4 3 4 4 4 4 4 4 3 49 

3 3 3 4 3 3 3 4 2 3 3 3 3 40 

4 3 3 4 3 3 3 3 3 3 3 3 3 41 

3 3 4 3 3 3 3 3 3 3 3 3 3 40 

3 3 4 2 2 4 3 3 4 4 3 3 3 41 

3 3 3 3 3 3 3 3 3 4 3 3 3 40 

3 3 4 3 4 4 3 3 4 3 3 4 4 45 

3 4 3 4 4 3 3 4 3 3 3 3 3 43 

3 3 3 3 3 2 2 3 3 3 3 3 3 37 

4 3 3 3 3 3 3 3 4 4 3 3 3 42 

3 3 3 3 3 3 3 3 3 3 3 3 3 39 

3 4 4 4 4 4 4 4 4 4 4 4 4 51 

3 3 4 3 3 4 4 3 4 3 3 3 2 42 

4 4 4 2 4 4 4 4 4 4 4 3 3 48 

3 3 3 3 3 3 3 3 3 3 3 3 3 39 

3 3 3 3 3 3 3 3 3 3 3 3 3 39 

3 2 3 3 3 3 3 3 3 3 3 3 3 38 

3 3 3 3 3 3 3 3 2 3 3 3 2 37 

4 4 4 3 4 4 4 4 4 4 3 3 3 48 

3 3 3 4 3 3 3 2 3 3 3 3 2 38 

4 4 4 3 4 3 4 3 4 4 4 4 3 48 

4 3 4 4 4 4 4 4 4 3 4 4 3 49 



      
 

 
 

4 3 3 4 3 4 3 4 3 4 4 4 4 47 

4 4 3 4 4 4 4 4 3 4 4 4 4 50 

4 4 4 3 4 3 4 4 4 3 4 4 4 49 

4 4 4 4 4 4 4 4 4 3 4 3 3 49 

4 3 4 4 4 4 4 3 3 3 4 4 4 48 

4 4 4 3 4 4 4 4 3 4 4 4 4 50 

4 3 4 4 4 4 4 3 3 3 3 3 3 45 

4 4 4 4 4 4 3 3 4 4 3 4 4 49 

3 4 4 4 4 3 3 4 3 3 4 4 3 46 

4 4 4 4 4 4 4 3 4 4 4 3 3 49 

4 3 4 3 4 3 3 4 4 4 4 4 4 48 

4 4 3 3 4 4 4 4 4 4 3 4 4 49 

4 4 4 4 3 4 3 4 3 3 4 3 4 47 

4 3 4 4 3 4 4 3 3 3 3 4 4 46 

4 3 4 4 3 4 3 3 3 4 4 4 4 47 

4 4 3 3 3 3 3 4 4 4 4 3 3 45 

3 4 3 4 3 4 3 4 4 4 3 3 4 46 

3 3 3 3 3 4 4 3 4 3 4 3 4 44 

4 4 3 4 4 3 4 4 3 4 3 4 3 47 

4 4 4 4 4 4 4 4 4 3 4 4 4 51 

3 4 4 4 4 4 4 3 4 4 4 4 4 50 

4 3 3 4 4 4 3 4 3 4 4 4 3 47 

4 4 4 3 4 4 4 4 3 4 3 4 3 48 

4 3 4 4 4 4 4 4 4 4 3 4 4 50 

4 3 4 3 4 4 4 3 3 4 4 4 3 47 

4 3 4 3 4 4 4 3 4 4 3 4 3 47 



 
 
 

 

 
 

 

DAFTAR PERTANYAAN MINAT BELI ULANG 

Y1 Y2 Y3 Y4 Y5 Y6 Y7 TOTAL  

3 3 3 4 3 4 2 22 

3 3 3 3 3 3 3 21 

4 3 4 4 4 3 3 25 

4 3 4 2 4 3 4 24 

3 4 4 4 4 4 4 27 

3 3 3 3 3 3 3 21 

3 4 3 2 3 3 4 22 

3 3 3 3 4 4 3 23 

4 3 4 3 4 3 4 25 

3 3 3 4 4 3 3 23 

3 3 3 3 3 3 3 21 

4 2 2 3 3 2 2 18 

3 3 3 3 3 3 3 21 

4 4 3 3 4 4 3 25 

3 3 3 3 4 4 4 24 

3 3 4 3 3 3 3 22 

3 3 3 3 3 3 3 21 

3 3 3 3 2 3 4 21 

3 3 2 3 3 3 3 20 

3 3 3 3 2 2 4 20 

3 3 3 4 3 3 4 23 

2 3 3 2 3 3 3 19 

3 3 4 3 4 4 4 25 

4 3 4 2 3 4 3 23 

3 4 4 4 4 4 4 27 

4 3 3 3 3 4 3 23 

4 4 4 4 4 3 4 27 

4 4 4 4 4 4 4 28 

4 4 4 3 3 4 4 26 

4 4 4 4 4 4 3 27 

3 3 4 4 4 4 2 24 

3 4 4 4 3 4 4 26 

3 3 3 4 3 3 4 23 

3 3 3 4 3 4 4 24 

3 4 4 4 3 4 2 24 

3 4 4 4 4 4 3 26 

3 4 4 4 4 3 4 26 

3 3 4 4 4 3 4 25 

3 4 4 4 4 4 4 27 



 
 
 

 

 
 

4 4 4 4 3 4 4 27 

4 3 4 4 3 3 3 24 

4 4 3 4 4 4 3 26 

4 4 4 3 4 4 4 27 

4 4 3 3 4 3 4 25 

4 3 4 3 3 4 3 24 

4 4 4 3 3 4 4 26 

4 4 3 3 4 4 4 26 

4 3 3 4 3 3 3 23 

4 4 4 4 4 4 4 28 

4 4 4 4 4 3 4 27 

 

 

 

 

  



 
 
 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

LAMPIRAN 5 

HASIL UJI VALIDITAS DAN  

REABILITAS INSTRUMEN 

 

 



 

HASIL UJI VALIDITAS KUALITAS PRODUK 

 

Correlations 

 X1 X2 X3 X4 X5 X6 X7 X8 X9 X10 X11 X12 X13 TOTAL 

X1 Pearson Correlation 1 .307
* .389

** .257 .521
** .360

* .458
** .352

* .230 .446
** .379

** .446
** .329

* .684
** 

Sig. (2-tailed)  .030 .005 .072 .000 .010 .001 .012 .108 .001 .007 .001 .020 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

X2 Pearson Correlation .307
* 1 .258 .191 .504

** .239 .345
* .515

** .309
* .343

* .326
* .190 .296

* .611
** 

Sig. (2-tailed) .030  .071 .184 .000 .094 .014 .000 .029 .015 .021 .185 .037 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

X3 Pearson Correlation .389
** .258 1 .083 .482

** .476
** .491

** .084 .401
** .161 .333

* .403
** .279

* .605
** 

Sig. (2-tailed) .005 .071  .567 .000 .000 .000 .562 .004 .264 .018 .004 .050 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

X4 Pearson Correlation .257 .191 .083 1 .313
* .139 .057 .145 -.188 -.033 .156 .232 .282

* .348
* 

Sig. (2-tailed) .072 .184 .567  .027 .336 .696 .317 .191 .819 .280 .105 .047 .013 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

X5 Pearson Correlation .521
** .504

** .482
** .313

* 1 .308
* .588

** .418
** .297

* .297
* .376

** .595
** .292

* .755
** 

Sig. (2-tailed) .000 .000 .000 .027  .029 .000 .003 .036 .036 .007 .000 .040 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

X6 Pearson Correlation .360
* .239 .476

** .139 .308
* 1 .594

** .217 .372
** .299

* .309
* .374

** .445
** .650

** 

Sig. (2-tailed) .010 .094 .000 .336 .029  .000 .130 .008 .035 .029 .008 .001 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

X7 Pearson Correlation .458
** .345

* .491
** .057 .588

** .594
** 1 .274 .419

** .223 .370
** .446

** .203 .687
** 

Sig. (2-tailed) .001 .014 .000 .696 .000 .000  .054 .002 .120 .008 .001 .158 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

X8 Pearson Correlation .352
* .515

** .084 .145 .418
** .217 .274 1 .188 .261 .405

** .335
* .344

* .574
** 

Sig. (2-tailed) .012 .000 .562 .317 .003 .130 .054  .192 .067 .004 .017 .014 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

X9 Pearson Correlation .230 .309
* .401

** -.188 .297
* .372

** .419
** .188 1 .350

* .273 .210 .282
* .524

** 

Sig. (2-tailed) .108 .029 .004 .191 .036 .008 .002 .192  .013 .056 .143 .047 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 



 
 

X10 Pearson Correlation .446
** .343

* .161 -.033 .297
* .299

* .223 .261 .350
* 1 .201 .360

* .266 .519
** 

Sig. (2-tailed) .001 .015 .264 .819 .036 .035 .120 .067 .013  .162 .010 .062 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

X11 Pearson Correlation .379
** .326

* .333
* .156 .376

** .309
* .370

** .405
** .273 .201 1 .441

** .371
** .619

** 

Sig. (2-tailed) .007 .021 .018 .280 .007 .029 .008 .004 .056 .162  .001 .008 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

X12 Pearson Correlation .446
** .190 .403

** .232 .595
** .374

** .446
** .335

* .210 .360
* .441

** 1 .532
** .700

** 

Sig. (2-tailed) .001 .185 .004 .105 .000 .008 .001 .017 .143 .010 .001  .000 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

X13 Pearson Correlation .329
* .296

* .279
* .282

* .292
* .445

** .203 .344
* .282

* .266 .371
** .532

** 1 .634
** 

Sig. (2-tailed) .020 .037 .050 .047 .040 .001 .158 .014 .047 .062 .008 .000  .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

TOTA

L 

Pearson Correlation .684
** .611

** .605
** .348

* .755
** .650

** .687
** .574

** .524
** .519

** .619
** .700

** .634
** 1 

Sig. (2-tailed) .000 .000 .000 .013 .000 .000 .000 .000 .000 .000 .000 .000 .000  

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 



 
 
 

 

 
 

 

 

 

  

HASIL UJI VALIDITAS MINAT BELI ULANG 

 

Correlations 

 Y1 Y2 Y3 Y4 Y5 Y6 Y7 TOTAL 

Y1 Pearson Correlation 1 .256 .256 .036 .247 .153 .104 .459
** 

Sig. (2-tailed)  .073 .072 .806 .084 .288 .474 .001 

N 50 50 50 50 50 50 50 50 

Y2 Pearson Correlation .256 1 .487
** .299

* .410
** .514

** .427
** .785

** 

Sig. (2-tailed) .073  .000 .035 .003 .000 .002 .000 

N 50 50 50 50 50 50 50 50 

Y3 Pearson Correlation .256 .487
** 1 .297

* .393
** .423

** .297
* .735

** 

Sig. (2-tailed) .072 .000  .036 .005 .002 .036 .000 

N 50 50 50 50 50 50 50 50 

Y4 Pearson Correlation .036 .299
* .297

* 1 .288
* .210 .010 .516

** 

Sig. (2-tailed) .806 .035 .036  .043 .144 .945 .000 

N 50 50 50 50 50 50 50 50 

Y5 Pearson Correlation .247 .410
** .393

** .288
* 1 .359

* .182 .669
** 

Sig. (2-tailed) .084 .003 .005 .043  .010 .205 .000 

N 50 50 50 50 50 50 50 50 

Y6 Pearson Correlation .153 .514
** .423

** .210 .359
* 1 .048 .624

** 

Sig. (2-tailed) .288 .000 .002 .144 .010  .740 .000 

N 50 50 50 50 50 50 50 50 

Y7 Pearson Correlation .104 .427
** .297

* .010 .182 .048 1 .498
** 

Sig. (2-tailed) .474 .002 .036 .945 .205 .740  .000 

N 50 50 50 50 50 50 50 50 

TOTAL Pearson Correlation .459
** .785

** .735
** .516

** .669
** .624

** .498
** 1 

Sig. (2-tailed) .001 .000 .000 .000 .000 .000 .000  

N 50 50 50 50 50 50 50 50 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 



 
 
 

 

 
 

HASIL UJI REABILITAS KUALITAS PRODUK 

 

 

Case Processing Summary 

 N % 

Cases Valid 50 100.0 

Excluded
a 0 .0 

Total 50 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Al-

pha N of Items 

.855 13 

 

 

HASIL UJI REABILITAS MINAT BELI ULANG 

 

 

Case Processing Summary 

 N % 

Cases Valid 50 100.0 

Excluded
a 0 .0 

Total 50 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Al-

pha N of Items 

.715 7 

 

  



 
 
 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

LAMPIRAN 6 

HASIL UJI HIPOTESIS 



 
 
 

 

 
 

 

HASIL UJI ANALISIS REGRESI LINEAR SEDERHANA 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 128.546 1 128.546 35.183 .000
b 

Residual 175.374 48 3.654   

Total 303.920 49    

a. Dependent Variable: Minat Beli Ulang 

b. Predictors: (Constant), Penampilan 

 
 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 6.807 2.918  2.333 .024 

Penampilan .382 .064 .650 5.932 .000 

a. Dependent Variable: Minat Beli Ulang 

 

 

HASIL UJI R 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .650
a .423 .411 1.911 

a. Predictors: (Constant), Penampilan 

 

 

 

 

 

 

 



 
 
 

 

 
 

 

 

 

 

 

 

 

 

 

 

LAMPIRAN 7 

LEMBAR BIMBINGAN SKRIPSI 
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