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BAB V 

PENUTUP 

 

A. Kesimpulan 

Berdasarkan data–data yang dikumpulkan dan diolah tersebut maka 

peneliti menarik kesimpulan dalam penelitian ini sebagai berikut 

kesimpulan hasil Analis Regresi Berganda. 

Kesimpulan dari beberapa alat analisis yang digunakan untuk 

menganilisis hipotesis penelitian yang telah diajukan yaitu sebagai berikut: 

1. Diketahui F hitung sebesar  43.419 > F tabel sebesar 2.45 dengan tigkat 

signifikansi anova sebesar 0.000 < 0.05. Hal ini menjelaskan bahwa Ho1 

ditolak. dapat disimpulkan bahwa ketiga variabel keunikan (x1), 

keindahan (x2), keanekaragaman (x3) secara bersama –sama 

mempengaruhi keputusan berkunjung wisatawan di Keraton Kasepuhan 

Cirebon. 

2. Dari hasil Analis Uji T persial keunikan dengan nilai standardized 

koefisien sebesar 0.255, keindahan dengan nilai standardized koefisien 

sebesar 0.377, keanekaragaman dengan standardized koefisien sebesar 

0,322. Dapat simpulkan bahwa Ho2 ditolak karena adanya pengaruh 

terhadap keputusan berkunjung wisatawan. dengan demikian dapat 

disimpulkan bahwa faktor yang paling dominan mempengaruhi yaitu 

Keindahan faktor daya tarik wisata dari segi bangunan keraton, 

keindahan taman dewan daru di depan induk keraton, dan ke Indahan di 

dalam induk keraton. 
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3. Hasil Uji Determinasi (R
2
) untuk menunjukan nilai adjusted R square 

sebesar 0.562, maka besarnya nilai variabel bebas terhadap variable 

terikat sebesar 56.2% sisanya 43,8% yaitu berada diluar variabel yang 

tidak diteliti oleh peneliti. 

 

B. Saran 

Berdasarkan kesimpulan dari hasil penelitian, maka peneliti 

mempunyai beberapa saran untuk meningkatkan kunjungan wisatawan di 

keraton kasepuhan sebagai berikut: 

1. Dari segi daya tarik wisata Keraton Kasepuhan sudah baik, namun untuk 

peran masyarakat sekitar perlu ditingkatkan  atraksi budaya setempat 

seperti atraksi tari topeng yang biasa diadakan akhir bulan. Pengelola 

Keraton Kasepuhan bisa mengadakan disetiap hari libur untuk 

meningkatkan ketertarikan wisatawan berkunjung di Keraton Kasepuhan 

Cirebon. 

2. Pihak pengelola Keraton Kasepuhan Cirebon perlu adanya meningkatkan 

promosi agar menjadi salah satu cara untuk meningkatkan kunjungan 

wisatawan di Keraton Kasepuhan. Promosi tersebut bisa dengan 

menggunakan sosial media agar lebih dikenal oleh wisatawan, serta 

pihak pengelola bisa memberikan harga khusus bagi wisatawan 

rombongan atau memberikan promosi paket wisata bagi wisatawan  yang 

berkunjung.
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LAMPIRAN 

  



 
 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

LAMPIRAN OUTPUT SPSS 21,0 

 

 

 

 

 

 

 

 



 
 

 
 

Frequency tabel 

 

Umur 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 15-25 Tahun 59 59.0 59.0 59.0 

26 - 35 Tahun 32 32.0 32.0 91.0 

36 -45 Tahun 8 8.0 8.0 99.0 

> 45 Tahun 1 1.0 1.0 100.0 

Total 100 100.0 100.0  

 

 

Jenis Kelamin 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Laki-laki 44 44.0 44.0 44.0 

Perempuan 56 56.0 56.0 100.0 

Total 100 100.0 100.0  

 

 

Pekerjaan 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid pelajar/mahasiswa 31 31.0 31.0 31.0 

pns 15 15.0 15.0 46.0 

karyawan swasta 32 32.0 32.0 78.0 

wiraswasta 12 12.0 12.0 90.0 

lainya 10 10.0 10.0 100.0 

Total 100 100.0 100.0  

 

 

 

Asal Daerah 

 Frequency Percent Valid Percent 

Cumulative 

Percent 



 
 

 
 

Valid Cirebon 57 57.0 57.0 57.0 

Luar Cirebon 43 43.0 43.0 100.0 

Total 100 100.0 100.0  

 

 

 

Total Kunjungan 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1 kali 28 28.0 28.0 28.0 

2 kali 23 23.0 23.0 51.0 

3 kali 23 23.0 23.0 74.0 

lebih dari 3 kali 26 26.0 26.0 100.0 

Total 100 100.0 100.0  

 
 

Case Processing Summary 

 N % 

Cases Valid 100 100,0 

Excluded
a
 0 ,0 

Total 100 100,0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

 

 

 

 

 

Correlations 

 p1 p2 p3 keunikan 

p1 Pearson Correlation 1 ,350
**
 ,321

**
 ,778

**
 

Sig. (2-tailed)  ,000 ,001 ,000 

Sum of Squares and Cross-

products 

32,360 11,560 9,440 53,360 



 
 

 
 

Covariance ,327 ,117 ,095 ,539 

N 100 100 100 100 

p2 Pearson Correlation ,350
**
 1 ,174 ,722

**
 

Sig. (2-tailed) ,000  ,083 ,000 

Sum of Squares and Cross-

products 

11,560 33,760 5,240 50,560 

Covariance ,117 ,341 ,053 ,511 

N 100 100 100 100 

p3 Pearson Correlation ,321
**
 ,174 1 ,664

**
 

Sig. (2-tailed) ,001 ,083  ,000 

Sum of Squares and Cross-

products 

9,440 5,240 26,760 41,440 

Covariance ,095 ,053 ,270 ,419 

N 100 100 100 100 

keunikan Pearson Correlation ,778
**
 ,722

**
 ,664

**
 1 

Sig. (2-tailed) ,000 ,000 ,000  

Sum of Squares and Cross-

products 

53,360 50,560 41,440 145,360 

Covariance ,539 ,511 ,419 1,468 

N 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

 

 

 
 

Correlations 

 p4 p5 p6 Keindahan 

p4 Pearson Correlation 1 ,364
**
 ,127 ,679

**
 

Sig. (2-tailed)  ,000 ,207 ,000 

Sum of Squares and Cross-

products 

37,760 13,440 5,520 56,720 

Covariance ,381 ,136 ,056 ,573 

N 100 100 100 100 

p5 Pearson Correlation ,364
**
 1 ,274

**
 ,749

**
 

Sig. (2-tailed) ,000  ,006 ,000 



 
 

 
 

Sum of Squares and Cross-

products 

13,440 36,110 11,630 61,180 

Covariance ,136 ,365 ,117 ,618 

N 100 100 100 100 

p6 Pearson Correlation ,127 ,274
**
 1 ,698

**
 

Sig. (2-tailed) ,207 ,006  ,000 

Sum of Squares and Cross-

products 

5,520 11,630 49,790 66,940 

Covariance ,056 ,117 ,503 ,676 

N 100 100 100 100 

keindahan Pearson Correlation ,679
**
 ,749

**
 ,698

**
 1 

Sig. (2-tailed) ,000 ,000 ,000  

Sum of Squares and Cross-

products 

56,720 61,180 66,940 184,840 

Covariance ,573 ,618 ,676 1,867 

N 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 



 
 

 
 

 
 

 
 

Correlations 

 p7 p8 p9 p10 

keanekarag

aman 

p7 Pearson Correlation 1 ,243
*
 ,460

**
 ,241

*
 ,763

**
 

Sig. (2-tailed)  ,015 ,000 ,016 ,000 

Sum of Squares and 

Cross-products 

38,190 9,260 16,440 9,340 73,230 

Covariance ,386 ,094 ,166 ,094 ,740 

N 100 100 100 100 100 

p8 Pearson Correlation ,243
*
 1 ,161 -,017 ,548

**
 

Sig. (2-tailed) ,015  ,108 ,870 ,000 

Sum of Squares and 

Cross-products 

9,260 38,040 5,760 -,640 52,420 

Covariance ,094 ,384 ,058 -,006 ,529 

N 100 100 100 100 100 

p9 Pearson Correlation ,460
**
 ,161 1 ,161 ,685

**
 

Sig. (2-tailed) ,000 ,108  ,109 ,000 

Sum of Squares and 

Cross-products 

16,440 5,760 33,440 5,840 61,480 

Covariance ,166 ,058 ,338 ,059 ,621 

N 100 100 100 100 100 

p10 Pearson Correlation ,241
*
 -,017 ,161 1 ,553

**
 

Sig. (2-tailed) ,016 ,870 ,109  ,000 

Sum of Squares and 

Cross-products 

9,340 -,640 5,840 39,240 53,780 

Covariance ,094 -,006 ,059 ,396 ,543 

N 100 100 100 100 100 

keanekaragam

an 

Pearson Correlation ,763
**
 ,548

**
 ,685

**
 ,553

**
 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000  

Sum of Squares and 

Cross-products 

73,230 52,420 61,480 53,780 240,910 

Covariance ,740 ,529 ,621 ,543 2,433 

N 100 100 100 100 100 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 



 
 

 
 

 

 

 

 

 

 

Correlations 

 P11 P12 P13 P14 P15 P16 

KEPUTUSAN 

BERKUNJUNG 

P11 Pearson 

Correlation 

1 -,092 ,071 -,145 ,088 ,066 ,290
**
 

Sig. (2-tailed)  ,361 ,483 ,150 ,384 ,515 ,003 

Sum of Squares 

and Cross-

products 

23,24

0 

-

2,700 

1,960 -

4,380 

2,400 1,940 22,460 

Covariance ,235 -,027 ,020 -,044 ,024 ,020 ,227 

N 100 100 100 100 100 100 100 

P12 Pearson 

Correlation 

-,092 1 ,020 ,149 -,029 ,109 ,446
**
 

Sig. (2-tailed) ,361  ,842 ,140 ,773 ,279 ,000 

Sum of Squares 

and Cross-

products 

-

2,700 

36,75

0 

,700 5,650 -

1,000 

4,050 43,450 

Covariance -,027 ,371 ,007 ,057 -,010 ,041 ,439 

N 100 100 100 100 100 100 100 

P13 Pearson 

Correlation 

,071 ,020 1 ,166 ,080 -,078 ,449
**
 

Sig. (2-tailed) ,483 ,842  ,098 ,428 ,439 ,000 

Sum of Squares 

and Cross-

products 

1,960 ,700 32,84

0 

5,980 2,600 -

2,740 

41,340 

Covariance ,020 ,007 ,332 ,060 ,026 -,028 ,418 

N 100 100 100 100 100 100 100 

P14 Pearson 

Correlation 

-,145 ,149 ,166 1 ,090 ,064 ,518
**
 

Sig. (2-tailed) ,150 ,140 ,098  ,372 ,524 ,000 



 
 

 
 

Sum of Squares 

and Cross-

products 

-

4,380 

5,650 5,980 39,31

0 

3,200 2,470 52,230 

Covariance -,044 ,057 ,060 ,397 ,032 ,025 ,528 

N 100 100 100 100 100 100 100 

P15 Pearson 

Correlation 

,088 -,029 ,080 ,090 1 ,243
*
 ,523

**
 

Sig. (2-tailed) ,384 ,773 ,428 ,372  ,015 ,000 

Sum of Squares 

and Cross-

products 

2,400 -

1,000 

2,600 3,200 32,00

0 

8,400 47,600 

Covariance ,024 -,010 ,026 ,032 ,323 ,085 ,481 

N 100 100 100 100 100 100 100 

P16 Pearson 

Correlation 

,066 ,109 -,078 ,064 ,243
*
 1 ,524

**
 

Sig. (2-tailed) ,515 ,279 ,439 ,524 ,015  ,000 

Sum of Squares 

and Cross-

products 

1,940 4,050 -

2,740 

2,470 8,400 37,39

0 

51,510 

Covariance ,020 ,041 -,028 ,025 ,085 ,378 ,520 

N 100 100 100 100 100 100 100 

KEPUTUSANBE

RKUNJUNG 

Pearson 

Correlation 

,290
**
 ,446

**
 ,449

**
 ,518

**
 ,523

**
 ,524

**
 1 

Sig. (2-tailed) ,003 ,000 ,000 ,000 ,000 ,000  

Sum of Squares 

and Cross-

products 

22,46

0 

43,45

0 

41,34

0 

52,23

0 

47,60

0 

51,51

0 

258,590 

Covariance ,227 ,439 ,418 ,528 ,481 ,520 2,612 

N 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 
 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,782 16 



 
 

 
 

 

 
 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's 

Alpha if Item 

Deleted 

item1 48,72 18,951 ,437 ,766 

item2 48,82 18,755 ,466 ,764 

item3 48,96 19,493 ,368 ,772 

item4 48,82 18,513 ,482 ,762 

item5 48,81 18,681 ,462 ,764 

item6 49,25 18,371 ,425 ,767 

item7 48,73 18,361 ,509 ,760 

item8 49,00 18,667 ,449 ,765 

item9 48,98 19,495 ,316 ,775 

item10 48,88 19,076 ,360 ,772 

item11 48,40 20,848 ,084 ,789 

item12 49,09 19,982 ,202 ,784 

item13 48,68 20,220 ,174 ,786 

item14 49,27 18,684 ,436 ,766 

item15 48,74 18,881 ,455 ,765 

item16 48,95 19,119 ,364 ,772 

 
 

 

 

 

 

UJI NORMALITAS 

 

One-Sample Kolmogorov-Smirnov Test 



 
 

 
 

 Unstandardized 

Residual 

N 100 

Normal Parameters
a,b

 
Mean .0000000 

Std. Deviation .25563311 

Most Extreme Differences 

Absolute .063 

Positive .063 

Negative -.050 

Kolmogorov-Smirnov Z .631 

Asymp. Sig. (2-tailed) .821 

a. Test distribution is Normal. 

b. Calculated from data. 

 
  



 
 

 
 

UJI HIPOTESIS 

 

Coefficients
a
 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) .279 .259  1.077 .284 

Keunikan .245 .074 .255 3.313 .001 

Keindahan .322 .067 .377 4.828 .000 

Keanekaragaman .326 .079 .322 4.121 .000 

a. Dependent Variable: Keputusan Berkunjung 

 
 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 8.778 3 2.926 43.419 .000
b
 

Residual 6.469 96 .067   

Total 15.248 99    

a. Dependent Variable: Keputusan Berkunjung 

b. Predictors: (Constant), Keanekaragaman, Keunikan, Keindahan 

 
 

Model Summary
b
 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .759
a
 .576 .562 .25960 

a. Predictors: (Constant), Keanekaragaman, Keunikan, Keindahan 

b. Dependent Variable: Keputusan Berkunjung 

 

 

  



 
 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

LAMPIRAN DOKUMENTASI 

 

 

 

 

 

 

 

 



 
 

 
 

Dokumentasi Penelitian Keraton Kasepuhan Cirebon 

 

 

 

 

 

 

 

 

 

 

Halaman depan area Keraton Kasepuhan 

 

 

 

 

 

 

 

 

Taman Dewan Daru 

  



 
 

 
 

 

 

 

 

 

 

 

 

 

 

Langgar Agung dan Museum Pusaka 

 

 

 

 

 

 

 

 

 

Macan Putih dan Induk Keraton Kasepuhan 

 

 

 



 
 

 
 

 

 

 

 

 

 

 

 

 

Area Induk Keraton Kasepuhan 

 

 

 

 

 

 

 

 

 

Depan Museum Pusaka dan Lukisan Prabu Siliwangi 

 

 



 
 

 
 

 

 

 

 

 

 

 

 

 

 

Keramik peninggalan putri Ong Tien 

 

 

 

 

 

 

 

 

 

Kereta Singa Barong 

 
 

 



 
 

 
 

 

 

 

 

 

 

 

 

 

Spot Foto di dalam Museum Pusaka dan alat musik tradisional 

 

 

 

 

 

 

 

 

 

 

Atraksi Tari Topeng di Keraton Kasepuhan Cirebon 

 

 



 
 

 
 

Dokumentasi Penelitian Pengisian Kuisoner  

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

  



 
 

 
 

 

 

 

 

 

 

 

 

 

 

 

LAMPIRAN TABEL R 

 

 

 

 

 

 

 

 

 



 
 

 
 

 

  



 
 

 
 

 

  



 
 

 
 

 

  



 
 

 
 

 

 

 

 

 

 

 

 

 

 

LAMPIRAN TABEL T 

 

 

 

 

 

 

 

 

 

 



 
 

 
 

 

  



 
 

 
 

 

  



 
 

 
 

 

  



 
 

 
 

 

  



 
 

 
 

 

 

 

 

 

 

 

 

 

 

LAMPIRAN TABEL F 
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